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NFTs (non-fungible tokens) and the emergence of a new category in Sotheby’s and Christie’s global auction market
Herrero, M. & Gerson, G., 21 Nov 2024, Global art markets: History and current trends. Robertson, I., Chong, D. & Afonso,
L. U. (eds.). Routledge
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Maricic, M. (eds.). Routledge
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Herrero, M., 5 Feb 2023, Sociology of the Arts in Action: New Perspectives on Creation, Production and Reception.
Rodriguez Morato, A. & Santana Acuna, A. (eds.). Palgrave Macmillan, p. 319-339 21 p. (Sociology of the Arts).
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Bourdieusian capital conversion during crises of legitimacy: An examination of the emergent strategies of Barclays Bank in
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Herrero, M., Jones, I., Wong, N. & Smith, A., 15 Dec 2022, In: Business History.

  
Beyond survival mode: Organisational resilience capabilities in nonprofit arts and culture fundraising during the Covid-19
pandemic
Herrero, M. & Kraemer, S., 10 Jun 2022, (E-pub ahead of print) In: Non-profit Management & leadership. 17 p.
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Herrero, M. & Kraemer, S., 1 Nov 2020, In: International Journal of Non-Profit and Voluntary Sector Marketing. 25, 10 p.,
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Undoing the Market: Corporate Sponsorship and Activist Protests at Tate Gallery
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Herrero, M. & Inglis, D., 21 Apr 2016, Routledge.
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Herrero, M., 13 May 2010, In: Thesis Eleven.
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Herrero, M., 23 Mar 2002, In: International Sociology.

 


